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About Us  
 
Children of the Street joined PLEA’s programs and services in July 2019 after Diane Sowden, Executive Director of 
the then Children of the Street Society, retired. 
 
In keeping with its original vision and mission, we continue to offer children, parents, caregivers and service 
providers the information and practical tools they need to keep young people safe from all forms of sexual 
exploitation. We are a prevention program.  
 
Through workshops, youth art engagement projects and public awareness campaigns, we provide young people with 
the knowledge and tools to keep themselves and their peers safe, and educate the community to be able to 
recognize and prevent child/youth sexual exploitation and human trafficking.  
 
Our aim is to create a world where children and youth are safe and free from all forms of sexual exploitation. 
 
Workshops 
 
TCO2 (Taking Care of Ourselves, Taking Care of Others) 
 
New workshops are created every school year covering a wide range of discussions on the topic of sexual 
exploitation. We talk about warning signs of an exploitive relationship, online exploitation, peer-to-peer 
exploitation, the connection to gangs, recruitment tactics pimps use to manipulate victims, and much more!  
Engaging workshop participants with live skits, multi-media, games and more, workshop participants leave with 
information, resources, and practical tools to keep themselves safe from sexual exploitation. These workshops are 
designed for youth in grades 4-12. 
 
Redefining Masculinity 
 
This workshop is delivered as a candid conversation to youth about men’s accountability in sexual assault, consent, 
the societal cost of toxic forms of masculinity, sexual violence at post-secondary institutions and more. The workshop 
is designed for youth in grades 8-12. 
 

http://www.plea.ca/
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Safer Space 
 
This workshop takes a deeper dive into the world of online sexual exploitation, providing youth with more  information 
on how to keep themselves safe online. Like TCO2, the content of the workshop is designed for youth in grades 4-12. 
We also provide tailored workshops to adults who care for or work with young people. This workshop was made 
possible from a three-year grant received from Public Safety Canada.  
 
ITCHA (It Can Happen to Anyone) 
 
Designed to teach adults (parent groups, service providers, police officers, social workers, nurses, school staff and 
hospitality workers) how to recognize, understand and prevent sexual exploitation and human trafficking. Following 
these workshops, we offer early intervention services to families and service providers who disclose they are 
concerned about a young person. We assist them by providing non-judgmental support, resources and referral to 
local support and intervention. 
 
Youth Art Engagement Project 
 
Our project facilitators work with small groups of youth (aged 15-18) over a ten-week period. For two hours each 
week, facilitators begin to develop mentor style relationship with the project participants. Participants begin to learn 
about what sexual exploitation is, how it affects children, families, and communities, and how to prevent it (or stop it) 
from happening to them. Students also learn about a variety of different topics surrounding the issue of sexual 
exploitation such as gangs, drugs and alcohol, and exploiters, to name a few.  
 
In the second half of each weekly session, project participants explore a variety of art media and learn about Social 
Justice Art. Some choose to paint, others decide to create a sculpture, and some write songs or poems.  
 
The Youth Art Engagement Project culminates with a public art gallery event to display the pieces created and 
celebrate the young people who participated in the project. 
 
Public Awareness 
 
Our annual Predator Watch campaign was developed in 2009 with two goals in mind: to raise public awareness 
about child/youth sexual exploitation and to let sexual predators and traffickers know ‘we are watching you’. As many 
Canadians feel sexual exploitation could ‘never happen to their child, and sexual predators and exploiters now have 
moved online to find new victims, child/youth sexual exploitation has become more invisible. Educating the public 
about this issue is an extremely important part of our work to prevent sexual exploitation and human trafficking. 
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Who we served… 
 
Children and Youth: * 2019-20 

# Workshop Participants: TCO2 20,113 
# Workshop Participants: Redefining Masculinity 7, 895 
# Workshop Participants: Safer Space 6,997 
# Workshop Participants: ITCHA 1,000 
# Participants: Youth Art Engagement Project 50 

Adults: # Workshop Participants (Safer Space) ** 186 
# Participants 28,346 

* The primary target is school students in grades 4—12. 
** Secondary targets are parents, teachers, community health practitioners, police, community agencies and the wider community. 

TCO2: Each year, we hire four Workshop Presenters to create brand new presentations for students. By hiring a new 
team, we ensure that students are learning about current trends and case studies related to sexual exploitation and 
human trafficking. This past year, we noticed a large amount of workshop requests related to issues surrounding 
nude image sharing among peers in schools. This was happening in elementary, middle and high schools across the 
Lower Mainland and throughout BC. We tailored our workshops when necessary to highlight this form of exploitation 
as it was directly impacting the students in our audiences.  
 
Redefining Masculinity: This was a banner year for Redefining Masculinity as the program presented more 
workshops in one year than it had in the previous three years. Moreover, it has connected with even more 
communities. Following all workshops, feedback forms are distributed and information collected. 
 
Safer Space: This is the newest workshop creation by Children of the Street. A new Program Facilitator was hired in 
August 2019 and quickly created five different age appropriate Safer Space presentations. By February 2020 the 
workshop was booked solid for the entire school year! 
 
ITCHA (It Can Happen to Anyone): Some booked this workshop as a refresher to stay on top of new trends on the 
issue, while for others it was a new workshop and provided insight. Workshop content is in continuous development. 
Materials for advertising this workshop have also been in development throughout this reporting period. 
 
Youth Art Engagement Project: For the 9th year, this project was presented in partnership with the Ministry of Public 
Safety and Solicitor General, Province of British Columbia, BC Gaming, CKNW Kids’ Fund, Coast Capital Savings, 
Diamond Foundation, the Edith Lando Charitable Foundation, and the Keith and Betty Beedie Foundation. Youth 
participants were offered a variety of art meda such as watercolour paint, acrylic paint, spray paint, wood and 
pastels. The art created by participants is showcased at our annual Youth Art Gallery. We ask every participant to 
provide an artist statement that accompanies their art piece. Several of the youth art pieces will be displayed in a 
handout item that will be created with funding from Civil Forfeiture. This item will be distributed throughout the year to 
our community partners, funders and community members. 
 
Workshops Delivered 2019-20 
# Workshops: TCO2 380 
# Workshops: Redefining Masculinity 161 
# Workshops: Safer Space (children and youth) 136 
# Workshops: Safer Space (adults) 12 
# Workshops: ITCHA 20 

# Workshops 709 
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How we did…programming 
 
Workshops 
 
TCO2 (Taking Care of Ourselves, Taking Care of Others) 
 
From April 2019-March 2020, 380 workshops reached 20,113 children and youth in schools across British Columbia!   
Following all workshops feedback forms are distributed and information collected. The quote below is taken directly 
from one of the feedback forms received: 
.  

“I wanted to write a quick note of thanks for today's presentations at Ecole Glenbrook Middle School 
with TCO2. When they spoke with our grade 6, 7 and 8 cohorts, their knowledge was evident and their 
engagement with the topic both incited and increased student interest. Moreover, they invited staff 
feedback and were adaptive to our needs. In each situation, students participated avidly and many 
stayed afterward to ask follow-up questions. They were also very responsive and patient with 
respect to some of our more complex students.  
 
As an unexpected bonus, both presenters also asked to join our school GSA (Gender and Sexuality 
Alliance) club over the lunch period and gave our students another opportunity to feel valued, heard 
and "seen".  The feedback from staff so far was that the presentation was "much needed" and "the 
start of more conversations". We look forward to future opportunities to connect with your 
organization.” - Comment from a teacher 

 
Redefining Masculinity 
 
As of the end of March 2020, 161 workshops reached 7, 895 students in 14 communities. This school year has seen 
Redefining Masculinity reach an even wider group of school districts and saw an increase in demand for this 
education across the Lower Mainland. The statements and quote below are taking directly from our feedback forms:  
 

84% students agreed with the statement “I think that other male students can benefit from this workshop.” 
 
76% of students agreed with the statement “I feel more empowered to speak out against sexual harassment 
and assault.” 
 
83% of participants agreed that “I gained more knowledge on the topic of consent.” 
 
“It was refreshing to see a man speak on these sensitive subjects because most of the time women 
are the ones who speak out. The approach was upfront and educational but also respectful and 
polite. Good job.” – comment from high school student  

 
Safer Space 
 
Between October 2019 and March 2020, Safer Space presentations were delivered 136 times to 6,997 youth, and 12 
times to 186 adults, across the province. Following all workshops feedback forms are distributed and information 
collected. The quotes below are taking directly from our feedback forms: 
  

“This workshop taught me how to stay safe and ignore inappropriate content and messages. Also 
how to get help if this happens.” – Elementary School Student 
 
“I feel more informed, prepared and educated about the online issues facing youth today.” – Adult 
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ITCHA (It Can Happen to Anyone) 
 
2O workshops were delivered to over 1,000 participants throughout the year. A few workshops booked had to be 
postponed due to COVID-19. Participants commented on the value of information pertaining to laws, and the useful 
examples of local cases of sexual exploitation.  
 
Disclosures  
 
Following our presentations throughout the year there were a number of disclosures from students, professionals, 
parents or family members who participated in our workshops. Individuals were directed to the relevant resources as 
appropriate. Within schools, individuals were most often directed to contacts at their school such as principals or 
counsellors. Where appropriate, some individuals were directed to resources such as Cybertip NeedHelpNow.ca, 
Kids Help Phone, Youth Against Violence Line, local police or RCMP, the PLEA Onyx Program, or other programs 
across the Lower Mainland. We also consulted with parents or professionals to help them develop strategies to talk 
to youth about exploitation.  
 
Any disclosures received on the Children of the Street anonymous textline or social media accounts were responded 
to promptly, and appropriate reporting procedures were followed. All types of disclosures were tracked and actions 
taken were recorded.  
 
Youth Art Engagement Project 
 
The program was presented at three schools: Coquitlam Alternate Basic Education (CABE), Customized Learning 
Centre (CLC), and Suwa’lkh School. Our workshop facilitators were able to empower and actively engage 50 youth 
participants, who created a total of 35 art pieces by the end of the program. Our Annual Youth Art Gallery in 
Coquitlam saw 125 students, friends, family members, teachers, and community leaders participating in a space 
themed event.  
 
Public Awareness 
 
Every year Children of the Street embarks on a month-long awareness campaign designed to educate the public on 
a current issue or trend related to sexual exploitation.   
 
For 2019 the campaign highlighted the role of males and the culture of toxic masculinity that make sexual 
exploitation and sexual harassment possible. The campaign, created in partnership with Will Creative, included three 
posters which were distributed across the province and displayed in 82 transit shelters across the Lower Mainland. 
The posters featured 3 males posing with their arms crossed to represent a skull and crossbones, or the international 
symbol for poison. The images also convey action and taking a stance against toxic masculinity. The campaign was 
not meant to state that masculinity is toxic, but to encourage viewers to find out what behaviours are. The 
accompanying tagline encouraged viewers to “know the signs of toxic masculinity. Being a man doesn’t make 
someone toxic. Find out what does and how we can work together to prevent it.”  
 
This campaign encouraged 2100 visits to our dedicated web page with these users spending an average of 3 
minutes on the site learning what they can do to prevent toxic masculinity.   
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How we did…fundraising and events 
 
Fundraising 
 
Children of the Street is grateful for the generous support given by individuals, community groups, corporations, 
foundations and government grants.  All of our programs rely on funds raised in the communities we serve – we 
couldn’t reach children and youth without your support.  Your giving helped kids and saves lives!  During this fiscal 
year, we raised $588,431. This represents funding earned under the banner of Children of the Street between April 
and June as well as that raised following transfer of the program to PLEA. 
 
Events 
 
Canvas of Change  
 
In September, we held our Canvas of Change event to raise funds for our Youth Art Engagement Project. This event 
had 12 of Vancouver’s professional artists volunteer to raise funds so that at-risk youth in our community have the 
opportunity to learn about sexual exploitation through the creation of social justice art. Artists had limited time to 
paint, while event attendees circled around to watch their paintings come to life. At the end of the live art-competition, 
all the paintings were auctioned by Crystal Campbell of Vancouver Auctioneers. Our guests also participated in a 
silent auction to raise much needed funds and enjoyed delicious appetizers and great music by DJ Supa G Swift. 
Approximately $12,000 was raised in support of our Youth Art Engagement Project.   
 
Celebration of Success 
 
On March 5th, 2020 we hosted our annual Celebration of Success event, to kick-off the provincial Stop Sexual 
Exploitation of Children and Youth Awareness Week. Held at the Hycroft Manor in Vancouver, this event celebrated 
our achievements and thanked all those who support our work. Over 100 guests - including our supporters as well as 
professionals in law enforcement, social services and education - joined us to enjoy an evening of music, fine wine 
and food, and watched a showcase of our educational workshops. The evening also featured a first look at our 
newest annual awareness campaign, Stop the Share, about which you can read more below.  
 
Our guests also enjoyed a silent auction and participated in a grand prize raffle to win two return tickets anywhere 
WestJet flies.  Overall, the event was successful in raising over $10,000 for our school-based prevention workshops.  
 
Provincial Awareness Week 
 
This year marked the 20th annual Stop Sexual Exploitation of Children and Youth Awareness Week. This week 
addresses the importance of working together to prevent the sexual exploitation of children and youth. Children of 
the Street celebrated Awareness Week through supporting and participating in a variety of important events during 
the week of March 9-15. 
 
Children of the Street launched its 2020 public awareness campaign, which focussed on a growing trend of youth 
sending and sharing nudes with one another.  This campaign, once again created in partnership with Will Creative, 
highlights the immediate social consequences of nude photos ending up in the wrong hands. Its aim is to encourage 
teens to find out how they can stop themselves, and their friends, from experiencing these unintended outcomes.  
Using public posters and social media, the #stoptheshare campaign aims to educate young people and learn:  
 

• how to say ‘no’ to the pressure of sending and sharing of nudes 
• how to safely encourage others to do the same 
• what could happen in the short and long term if they don’t 
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Our #stoptheshare campaigns goal is to make the sending and sharing of nudes a trend of the past. We look forward 
to reporting on the success of this campaign in next year’s report. 
 
In partnership with Vancouver Community Action Team (VCAT) ;a group of service providers who work  together to 
raise awareness and education on the sexual exploitation of children and youth, SaferSpace provided a workshop to 
parents, and adults who wanted to learn more about online exploitation, social media. The workshop focused on 
popular social media apps being used by youth, how to help keep youth safe and how exploiters might exploit 
someone online.  Many participants commented on the information shared, and how much they appreciated the 
dedication to such a topic in a visually stimulating way. The event partnered with the Vancouver Police Department’s 
‘Her Time’, which focuses on girls in gangs. 
 
Children of the Street continued to distribute our new awareness symbol, the fuchsia daisy pin. A daisy was chosen 
as our symbol as the flower easily connects with childhood innocence. It’s coloured fuchsia because that colour is a 
combination of red (for red light districts) and purple (BC’s colour for violence prevention). The daisy pins were 
distributed to attendees at our Celebration of Success event and were also available to the public in locations around 
the Tri-Cities and Burnaby. 
 
 

Selected accomplishments…  
 

 
1. TCO2 exceeded its target of delivering workshops to 20,000 students this school year. This is a great 

success, especially as this was the first year since the merger with PLEA Community Services.  
 

2. As of February 2020, our newest workshop Safer Space was fully booked for the 2019-2020 school year, 
surpassing all outcomes and deliverables. Additionally, the program presented to a variety of professionals, 
adults and parents on the topic of online exploitation. We also hosted an agency wide Lunch and Learn. 
 

3. The Workshop Facilitator for Redefining Masculinity was given the opportunity to participate in several 
conferences, panels, and summits this year. He presented at the 33rd annual BC Alternate Education 
Association Conference; a summit on supporting pro feminist men across Canada. Additionally the he 
participated as a featured panelists in two plays: “Consensual” produced by Cookies and Cream theatre 
company based on Granville island, and “Straight White Men“ produced by production company ITSAZOO 
based out of Toronto. The panels allowed for participants to ask questions about consent and masculinity.  
 

4. A testament to the legacy and support of Diane Sowden, retired Executive Director and founder of Children 
of the Street, was the seamless transition of COS programs and services to PLEA, which well received by 
our donors and community partners.   
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Biggest challenges… 
 

1. The TCO² workshops had to deal with staff turnover at the beginning of the school year, which caused a 
disruption in service. Although presenters were replaced, it wasn’t until mid February that workshops were 
being delivered at full capacity. 
  

2. All workshops had scheduled a number of out of town presentations this year. However, due to COVID-19 
these presentations could not be completed. A number of workshops had to be postponed but will be 
rescheduled as soon as in person presentations are possible.  
 

3. As the demand for our free preventive educational services and programs grows, so does the need to find 
new individuals, businesses, community organizations and grant sources willing to provide the funding to 
help us fulfil our communities’ needs. This is true for all programs that rely on donations to provide their 
service. Competition is fierce and some funders will only provide funding for one or two years, requiring 
charities to take a one or two year break between applications. This means finding a new donor to replace 
the lost funds. 

 
 

Our team…staffing1
 

  
 

 

  
 

  

 
1 # of individuals as opposed to FTEs as per March 31st, 2020 

1 Fund 
Development 

Specialist

1 Program 
Manager 

4  Workshop 
Presenters 

3 Workshop 
Facilitators 

1 Program 
Director 
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Our team…learning undertaken 
 

1. The Children of Street team participated in a variety of educational workshops, courses and learning 
opportunities pertaining to the issues of sexual exploitation and human trafficking (training outlined is in 
addition to the intensive one month training that Workshop Presenters participate in when first hired).  
Training undertaken included the following: 
  

• Human Trafficking in a Pandemic Webinar 
• Human Trafficking Training online through the Government of British Columbia 
• Mandt Training; Non-Violent Crisis Intervention 
• Trauma-Informed Practices 
• VPD “Her Time”: Female Anti-Gang Program 
• Online Safety and Exploitation training  
• Conflict De-escalation 
• Salvation Army BRAVE event and SPARK Webinar 

Staff also attended the Indigenous Youth Festival on the Sunshine Coast. 

2. Fundraising staff took the opportunity to learn about best practices in fund development from fundraising 
experts in Australia, Britain, Canada and the United States. These practices were implemented in the 
execution of our fundraising events, online engagement, and written communications to individuals, 
community organizations, businesses and granting sources. Staff also attended webinars to learn more 
about how to use our new fundraising database.   

 

Our team…new relationships 
 

1. TCO2 started a new relationship with the Vancouver Police Department’s “Her Time”, who facilitated a 
training session for new Children of the Street staff. “Her Time” also collaborated with the program and the 
Vancouver Community Action Team during the provincial awareness week. COS also maintained 
relationships with previous partners who continue to offer training to new Workshop Presenters. These 
partners include representatives from ICE, CFSEU, and Counter Exploitation.  
 

2. Redefining Masculinity developed some important and meaningful relationships due to successful 
presentations delivered in Langley, Abbotsford, Chilliwack, Agassiz, Vancouver and Nanaimo school districts. 
Additionally, this year saw the completion of an exciting project done in partnership with Reel Youth, a group 
that helps empower youth and adults to pursue creativity projects through film. Reel Youth worked with the 
program to create a training video for youth on how to use bystander intervention methods to help prevent 
sexual violence in their communities. This marks the start of a hopefully fruitful relationship between Children 
of The Street Programming and Reel Youth. 
 

3. New cloud-based fundraising software was purchased to allow staff easy access to donor information and 
increase fundraising efficiency. DonorPerfect is a Canadian company that has been operating in Montréal 
since 1987. 
 

4. We successful secured a three-year grant for $150,000 from Public Safety Canada, which provided 
   funding for the launch of our newest prevention workshop Safer Space.  Since we began to deliver these  
   workshops we have already reached 6,997 children and youth through 136 free workshops.  
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Next year’s goals… 
 

1. Reaching 25,000 students through the delivery of TCO². Workshops. 
 

2. All COS workshops to develop virtual presentations that can be delivered online. These presentations will 
target smaller communities that are unable to access live workshops due to funding. 
 

3. Develop Safer Space and Redefining Masculinity training curriculum. 
 

4.  Redefining Masculinity workshop to be expanded from a single presentation to a series of presentations that 
are presented over several sessions. This will allow for more time to cover an expansive list of topics ranging 
from sexual consent to the effects that toxic masculinity has on mental health. 
 

5. Secure $450,000 in fundraising revenue (inclusive of a $50k increase in individual giving) towards the 
operating costs of the program. 
 

6. Increase collaboration between program and fundraising staff to increase fundraising effectiveness. 
 

7. Educate children, youth, and others in the public by launching our annual awareness campaign. 

 
For more information… 
 
For programming contact Camila Jimenez, Program Manager, at 604-708-2647 or email cjimenez@plea.bc.ca. For 
fundraising contact Maura Fitzpatrick at 604-362-7259 or email mfitzpatrick@plea.bc.ca. 
 
 
 

mailto:cjimenez@plea.bc.ca
mailto:mfitzpatrick@plea.bc.ca

